
[bookmark: _GoBack]Hi Samantha. After reading your submission I took note of your closing sentence. Do you feel that the business has an ethical responsibility to make the product more accessible via a different distribution model? Each of the streaming services offer a certain product and we as consumers have developed high expectations because of the ease of attainment. I disagree that it’s the ethical responsibility of each business to revise their distribution to make it easier for consumers to have everything we want. An example that comes to mind is grocery shopping for a leading name brand product such as peanut butter. I may prefer “x” brand of peanut butter instead of “xx” brand peanut butter but the store I go to only sells “xx” brand. If store “A” only carries “x” brand of peanut butter it isn’t their responsibility to start selling “xx” brand of peanut butter to make it more accessible for me. If my want is to get “xx” brand peanut butter then I need to but that product from a different store. I hope my example makes sense how I’ve written it? It sounded a lot easier to understand in my head lol. Either way, you provided a well written explanation for why you are supporting the counterpoint argument. 
